Society for Health Concern Journalists Nepal
The persons affiliated with this organization have another group, Society for Health Concern Journalists Nepal, which has been conducting and advocating health related issues with the help of UNICEF and WHO (measles campaigning, new pantavalent drug, disease outbreak communication etc). 
Goal and Objectives of the Organization

The principal objective of the organization is to contribute for health awareness programmes and issues, using various media. The programmes through media make people of the country aware about different health problems and issues, national strategies, plans, programs and their implementation, status of health on national and international indicators. 

However, the specific objectives are:

· To utilize the national and local media in order to reach the information to the people across the country. 

· Various programmes in compatible with local society are made and released, focusing concerned people. 

· To make report on the implementation and effectiveness of the programmes after the release.

· Media is mobilized effectively, considering the various determinant factors of issues as per the report. 
· Research and negotiate all media advertising rates. 

· Match appropriate media types that meet your client’s needs. 

· Competitive media studies. 

· Market analysis (reach, frequency, ccp, cpm). 

· Receive, audit, and process vendor invoices. 

· Provide a monthly assessment for all services, rates, and any production materials.

Method (Process)

· As we have been working as an authorized advertise agency, we use all reputed national and local media like TV, FM and print media. Recently, we have established network with Kantipur TV, Nepal Television, ABC Television, Image Channel, Avenues TV, and Sagarmath TV. Similarly, there are 35 national and local FMs, and print media like- Gorkhapatra, Rising Nepal, Kantipur, Kathmandu Post (English medium), The Himalayan Times (English medium), Annapurna Post, Nepal Samacharpatra, Rajdhani, Naya Patrika, Republica (English medium) and Nagarik dailies and other district based newspapers across the country.

· We manage the media according to specific schedule. It also depends upon size/duration. For paper, we use front page, third page considering the effectiveness and first break and before news time for TV 

· As conduct survey and people’s reaction regarding the effectiveness of the programme.

· We use best human power as script writer, arranger, narrator, and director of the programmes using popular media.

Our Strength and Manpower

We have over 30 persons working here who are qualified enough in the respective task and duties. Here is the list of the structure of some of the human resource:

Name: Roshan Prasain


Post :  CEO


Duties: Monitoring overall activities in the agency

Name: Bhakta Bahadur Thapa

Post: Programme Coordinator

Duties:  Mobilize resources, manpower organize programmes at different level

Name: Toya Dahal

Post: 
Public Relation Officer

Duties: 
To maintain relationship with clients. 

Name: Yuv Raj Dahal

Post: 
Director

Duties: 
To Monitor the regular assignment of the employees. 

Name: Laxmi Karki

Post: Media Person

Duties: Arrange the schedule in various media

Name: Sushma Sharma

Post:  Marketing Head

Duties: Deal with corporate clients 

Name: Min Lama, Raj Timilsina, Kamal Khanal, Kumar Dahal, Prakash Sharma, Chetan Karki, Nutan Pradhan

Post:  Marketing Persons

Duties: Provide Media Service to the Clients

Name: Ghanashyam Sharma

Post: 
Accountant

Duties:
to look after the account and cash flow

Name: Rupesh Shrestha

Post:  FM Jingle and Spot Arranger

Duties: Produce FM jingles and Spot

Name: Bikram Gurung

Post: Animator

Duties: TV commercial producer and animator

Name: Shanta Khanal

Post: Female Narrator

Duties: Writing script and narration

Name: Raj Bahadur Thapa

Post: Male Narrator

Duties: Writing script and narration

Some of the Valuable Clients:

· DFID (Department of International Development)
· Ministry of Health, Department of Health Service EDCD (Global Fund)

· Nepal Netra Jyoti Association

· Computer Association of Nepal (CAN) 

· Ban Labs Ltd (India)

· Nabil Bank
· World Merchant Banking & Finance Ltd.
· Golden Gate International College

· Nobel Academy

· Saurya Education Network

· Purbanchal University

Track Record

· 2001 AD - Media campaigning for “Role of Media in JE (Japanese Encephalitis) Control through Partnership Building and Social Mobilization" with local journalist at Jhapa, Dhanusha, Mahottari, Sarlahi, Banke, Bardia and Kailali district of Nepal. The program was supported by WHO. 

· 2002 AD - Workshop on “Role of media to control HIV and AIDS” on the occasion of world AIDS day, supported by NCASC. Message disseminated through news paper, radio and television at the same time and on issue as well.

· 2003 AD – Training to journalist at kathmandu in cooperation with a German organization, Heisnlberg.

· 2004 AD - Research and media coverage about different health issues through electronics and paper media. 

· 2005 AD - We have organized a consultative meeting on "Role of Media in Kala-azar Control through Partnership Building and Social Mobilization" in Dhanusha and Mahottari districts. The program was organized in Dhanusha in 2062-7-28 and Mahottari in 2062-7-29. Media persons, doctors, experts, local people and social workers had participated in the program. The program was supported by the WHO through EDCD, Nepal.

· 2006 AD - We conducted a consultative meeting on "Role of Media in Kala-azar Control through Partnership Building and Social Mobilization"in Sarlahi and Rauthahat districts. Media persons, doctors, experts, local people and social workers had participated in the program. The program was supported by the WHO through EDCD, Nepal as previous year.

· 2007 AD - Similarly, SOHCOJ organized a program, "Disease Outbreak Communication for Journalists" from September 27 to October 10, 2007 in five development regions. It, too, was supported by the WHO.

· 2008 AD – Media campaigning on “Role of media on National measles camps, 2065”. It task had done for both seasons of the camp. The responsible task was supported by UNICEF.

· 2009 AD - Media awareness training (MAT) on "Rational use of medicine" supported by Pharmaceutical Horizon of Nepal (PHON).

· 2009 AD - Media sensitization program on "Tobacco Control Law". In cooperation with, Resource Center for Primary Health Care (RECPHEC)

PAGE  
1

